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What is the Food Industry expected to do?

Private Sector 
Responsibilities 

for action:

• Promote healthy diet and physical activity in accordance 
with national and international guidelines and standards

• Limit level of saturated fats, TFA, free sugars, and salt

• Provide affordable, healthy and nutritious choices

• Provide adequate and understandable nutrition 
information

• Practice responsible marketing in accordance with 
strategy.

• Issue simple, clear and consistent food labels and 
evidence based health claims

• Provide information on food composition to national 
authorities

• Assist in developing and implementing physical activity 
programs

� WHO’s global strategy on diet,  physical activity, and health  objectives . 
� May 2004.
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Determinants of Population Health : 
It is a complex and multifactorial 
topic.

Source: Dahlgren & Whitehead 
(2006).



IFBA Commitment  2008



• In 2008, our companies came together to take collective global action in 
five key areas to support the advancement of the goals of the 2004 World 
Health Organization (WHO) Global Strategy on Diet, Physical Activity and 
Health.

• Six years on, our members have made significant and substantial progress 
in advancing the goals of that strategy.

• However, we recognize that even greater efforts must be made if the goals 
of the 2011 UN Political Declaration of the High-level Meeting on the 
Prevention and Control of Non-communicable Diseases and the WHO Global 
Action Plan for the Prevention and Control of Non communicable Diseases 
2013-2020 are to be achieved.   

• We are also committed to continuous improvement in all we do.  Building 
on the progress we have achieved to date, we are now taking action to 
enhance the common commitments we made in 2008.

• Our enhanced commitments are based on the fundamental principle that 
addressing global public health challenges requires a whole of society 
effort and actions by all stakeholders – including the private sector.  As 
companies, we take this responsibility seriously and are committed to 
working in collaboration with all stakeholders in the execution of our 
commitments and the realization of the goals of WHO strategies. 

IFBA Enhanced Commitment  2014



IFBA Enhanced Commitment  September 2014

https://ifballiance.org/documents/2014/09/dr-chan-letter-final-15-9-14.pdf



https://ifballiance.org/doc
uments/2014/09/ifba-
progress-report-2008-
2013-final-11-sept-
2014.pdf



Sodium
We are committed to working in 
collaboration with local health 
authorities, governments
and other stakeholders on 
sodium reduction strategies 
suggested in the WHO Global 
Action

Plan to Prevent and Control Non 

communicable Diseases 2013-

2020.

Each company statement 
mentioned above will include the 
company’s approach to sodium
reduction, unless not applicable 
to the company by virtue of its 
product portfolio. We are
committed to continue reducing 
sodium in our products wherever 
possible, with due regard
to WHO’s recommendation for 
daily salt intake.

IFBA Enhanced Commitment  September 2014





STRATEGY TO STRENGTHEN THE FOOD AND 

BEVERAGE INDUSTRY IN LATIN AMERICA
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FOOD & BEVERAGES IN LATIN AMERICA

� 5-10 % of GDP of each country

� 17% of total global commerce

� US$ 158.000 millions worth of total exports

� Including supporting sectors: Over US$200 billion

� Us$ 58 bllion of imports

� Trade Surplus: US$ 99 billion

� LATAM + CARIBBEAN: 2º worldwide exporters

In average, 2012



CURRENT MEMBER COUNTRIES

ARGENTINA

BRAZIL

CHILE

COLOMBIA

COSTA RICA

ECUADOR

GUATEMALA

MEXICO

PARAGUAY

PERU

REPUBLICA 

DOMINICANA

URUGUAY

USA

VENEZUELA

Objective: Expand membership to 

include other Latin America & 

Caribbean Countries



MEETING IN BUENOS AIRES
IN MAY 2014

BOARD OF DIRECTORS ELECTED AND ALLIANCE 
ORGANIZING STATUTES APPROVED

President: DANIEL FUNES DE RIOJA – COPAL, 
Argentina

1st Vice-president : MARIA CAROLINA LORDUY -
Cámara de la Industria de Alimentos 
ANDI, Colombia

2nd Vice-president : ALEJANDRO DALY - SIN, Perú
3rd Vice-president : FELIPE LIRA -

CHILEALIMENTOS , Chile
Secretariat: MARIO MONTERO – CACIA, Costa Rica



Vision

¨To be the Latin American institution

representing a unified food and beverage

industry, promoting the development of its

value chains, and shaping public policies to
promote public health and wellbeing . ¨

Alianza Latinoamericana de 

Asociaciones de la Industria de Alimentos y Bebidas

Latin America Alliance of Food and Beverage

Industry Associations



Mission

“To foster the development of the food and beverage

industry, and its value chains, based on innovation and

economic, social and environmental sustainability, and

facilitate collaboration between industry associations

and companies to work with governments to design

public policy and regulatory frameworks that enhance

and promote public health and wellbeing ”.

Alianza Latinoamericana de 

Asociaciones de la Industria de Alimentos y Bebidas



THE CHALLENGES AND NEXT STEPS

INTRODUCTION OF THE ALLIANCE to governments and 
various agencies.

DEVELOP and DEEPEN relationships with the 
international organizations.
Coordination with new entities.

Creation of TECHNICAL WORKING GROUPS to address 
issues as needed.

OBJECTIVE: STRENGTHEN THE IMAGE AND 
POSITIONING OF FOOD AND BEVERAGE INDUSTRIES 
THROUGHT REGION

OBJECTIVE: STRENGTHEN THE 
IMAGE AND POSITIONING OF FOOD 

AND BEVERAGE INDUSTRIES 
THROUGH THE REGION



NEXT CHALLENGES

� CONSOLIDATION OF THE ALLIANCE AND EXPANSION TO

INCLUDE OTHER COUNTRIES.

� CONSENSUS ON PRIOTITIES AND NEXT STEPS

� GENERATE A WORK PLAN 2015:

• Define technical working groups

• Relationship with international organizations

• Other Industry-related associations



Our

Values

ARTICULATION, 

CONSENSUS AND 

COMMITMENT

COMMUNICATION 

AND DIFFUSION

TEAMWORK

CONTRIBUTION TO 

SOCIETY AND 

GOVERNMENTS

COMMUNICATION AND OUTREACH

Sodium Reduction Voluntary agreements
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Voluntary Agreements: Industry-
Government: Both side efforts are 
beneficial for consumers.

Government Industry
Appropriate

goals
Consumer Benefit

Nutrition
Profile

Technology
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Argentina & Brazil ´s Experience on 
Sodium

� Argentina:

Agreements signed with:
Copal and product specific Trade 
Associations
Companies signing: Increase from 
19 to 60 between 2011 and2013.
Products considered in the 
agreements: 487

Agreements signed for four 
product categories with biggest 
impact on sodium consumption:

Meat products (include 
hamburgers , hot dogs  and 
others)
Cereal products (include biscuits 
and bread)
Cheeses
Soups, dressings and canned 
vegetables.

Agreements covered 2 steps, with 
goals to achieve for any of them:

2011-2013
2013-2015

� Argentina & Brazil : similar models with some differences on goals 
formulation

Brazil:

Agreement signed with:

ABIA and product specific Trade 
Association.

The agreement covers product categories with 
biggest impact on sodium consumption :

Meat products (include hamburgers , 
hot dogs  and others)

Cereals (include bread, biscuits , ready 
to eat cakes and mixes)

Cheeses

Soups, mayonnaise and spices.

Agreement considers progressive goals to be 
achieved every two years till 2020.
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Impact Calculation by end 2013

Fuente: Ministerio de Salud  Argentina

Being aware of effort impact encourages companies to carry on

Distribution of salt 
consumption:
• Use of table salt: 
39,7%

• Bread :25,1%
• Processed Food: 
35,2%

g of daily salt

Bread
Processed 
Food

Table Salt

Estimation based on changes in sodium content,% compliance and % participation



August 12, 2014: Brazilian Ministry of Health informed  the 
following sodium  reduction achievements (2011-2012):

• 11% in sliced bread and “bisnaginhas”.
• 15% in instant “macarraos”.

It means : 1295 tons of sodium out of these  products

http://www.brasil.gov.br/saude/2014/08/acordo-entre-governo-e-
industria-retira-toneladas-de-sodio-de-alimentos
http://noticias.uol.com.br/saude/ultimas-
noticias/redacao/2014/08/12/industria-de-alimentos-retira-12-
mil-toneladas-de-sodio-de-produtos.htm#fotoNav=2

Impact Calculation by end 2012
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Benefits of Voluntary Agreements
Voluntary agreements industry-
government to get a positive impact 
on public health are possible and 
may have sizable results.

Process development enriches the 
point of view of both sides: public 
sector gains awareness about 
technical challenges and industry get 
more conscious about the challenge 
of reducing NCDs.

Mutual technical respect and trust 
among the task force members is 
fundamental : agendas must coincide 
and be transparent.

Every little progress counts : goals 
must be aspirational but possible to 
achieve.

Regulation can be an useful tool , but 
voluntary agreements allow the 
validation of the process and set the 
basis of an effective future 
regulation.

Create awareness and educate 
consumers: Is a long but more than 
necessary process.



� Formal system for communication and 
information exchange between alliance country 
representatives
�Development and adoption of Alliance Vision, 
Mission and Strategic guidelines
� Inviting other countries to join 
Alliance to expand representation.
� Organizing statues developed and 
near completion.
� Participation in meetings with the Pan-American 
Health Organization.
� Coordination with other entities: International 
Food & Beverage Alliance, FIAB, etc



Queries? Technical Secretary: mnimo@copal.org.ar

Thank you on behalf of 

Latin America!


